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VYZNAM A POZICE CRM V RiZENIi FIREM
THE IMPORTANCE AND POSITION OF CRM IN FIRM MANAGEME NT
Jaroslav Novotny

Abstract

Most companies are trying to find and apply to rtHaisiness and marketing processes
appropriate tools and methods. One of the methwatshias recently become more important,
is the solution to these processes using CustonetatiBaship Management. CRM is an
approach to identify, acquire and retain customieiis. still a relatively new approach in our
countries. The aim of the present paper is to fgghlthe significance and Customer
Relationship Management in firm management.

Key words
Customer Relationship Management. Customer. Firm.

Abstrakt

VétSina spolénosti se snazi najit a aplikovat do svych obchddaimarketingovych procés
vhodné nastroje a metody. Jednou z metod, kteréslegni dob nabyva na vyznamu, je
feSeni &chto proced pomoci Customer Relationship Management. CRM ijstyp, jak

identifikovat, ziskat a udrZet si zdkaznika. Jddest relative novy pistup v nasich zemich.
Cilem pgedkladaného ispivku je poukazat na vyznam a misto Customer Relstiipn

Managementu v podnikoveéfizeni.

Kracove slova
Rizeni vztal se zadkazniky. Zakaznik. Firma.

Uvod

Vyvoj sowrasného sstového iceského trzniho pragdi je charakteristicky rychle a
radikalre se ménicimi naroky na podniky a jejich produkty. Spoltirs, jak se tempo zén
neustale zrychluje, nemohou firmy spoléhat na w&j8i pristupy v gipad, ze si chiji
udrZet svou konkurenceschopnost, resp. zvySoviiti lgji Urovreé. Podnikatelé a firmy byly
a jsou vystaveny vligm vrgjSiho ekonomického prastdi a pimé konfrontaci s nim,igemz2
uspEt vSak mohou pouze ty, které jsou schopnytspekonomické sodfi ve stale vice se
globalizujici sétové ekonomice navic postizené &asnou ekonomickou krizi a ohroZzenim
padu Eurozény. V dané situaci, kter& ma za nasleseékujici se poptavku a rostouci
nezandstnanost, nabyva vztah se zakazniky na vyznamue®wsti, které se chji udrzet na
trhu, si u¥domuji vice nez jindy, Ze mit dobry vztah se zakeam je jednim ze zakladnich
predpoklad, jak se udrzet arpstat toto slozité obdobi.

Pozice zakaznikje stale silgjsi, a tak je nutné posilovat dlouhodobé vztahyns,n
a to diferencovah podle poteb zakaznik a zavislosti na jejich hodnbtpro podnik.
Dulezitymi atributy v praci se zakazniky jsou komuatk (podrobgi se s problematikou
zabyva nap Dimunova, 2008). Spokojeni a loajalni zakazrdouj konénym testem kvality
prace jednotlivych firem. To vyt¥a také moZznost zvySovat konkurenceschopnost firem
(Seben, 2011).



Role zdkaznik se ve vzajemném vztahuém. Firmy si nemohou dovolit jednat
naprosto samostatn- vyvijet nové vyrobky, knit prodejni kanaly bezietele k zajmim
spotebiteli. Spotebitelé maji dnes moznost vyuZivat internetu, antak pgehled o blizkych
i vzdalenych firmach a jejich nabidkach. (Mura, 2D0Z&astiuji se dialogu, vytvd
zajmova sdruzeni, organizuji se na sociélnichhsitat se zakaznicky orientovanou firmou
je nikdy nekogici procestizeni vztali, pro jejich uspokojovani,iffemné gekvapovani a
ziskavani jejich oddanosti a loajality.

V¢étSina spolénosti se snazi najit a aplikovat do svych obchddaimarketingovych
procesi vhodné nastroje a metody. Jednou z metod, ktegostedni dob nabyva na
vyznamu, jefeSeni &hto proces pomoci Customer Relationship Management. ¥oln
pielozeno, Rizeni vztali se zakazniky“. Jde o soubor néastrojnetod a op#eni pro
ziskavani klient, jejich udrzeni a rozvijeni vzajemného vztahu nfieziou a klienty.

Znalosti zékaznik a trzniho prosedi pati ke klicovym faktofim zarujicim
usgch na trhu. (Mura, 2005) Je nezbytnéctm €mito informacemi spravnpracovat, urét
je analyzovat a nasledrodhadnout budouci vyvoj situace. Mezi typické rgsytasnych
obchodnich vztahpati i fakt, Zze zdkaznik nechce pouze produkt¢atedaléastji vyzaduje
kompletni produkt. Tento totiz zahrnuje ifegeni problému, Kdi némuz je dany produkt
kupovan. Navic je dnesSni zakaznik velice Bayp ocekava individualni fistup, giznive
ceny, pop. dodavku pdaebnych komplement naslednou p# apod. A proto jereba se
fizeni vztali se zakazniky intenzi¥ra soustavéivénovat.

Material a metédy

Cilem pedkladaného ispevku je poukazat na vyznam a misto Customer
Relationship Managementu podnikovétizeni. Material, ze kterého vychazime, ivo
primérni, vlastni prace k disettd zkouSce a sekundarni literarni zdroje. Zpracbvan
prispivku se uskuténilo zakladnimi ¥deckymi metodami.

Vysledky a diskusia

Znalosti zékaznik a trzniho prosedi pati ke klicovym faktofim zar@ujicim
uspEch na trhu. Je nezbytné &ns €mito informacemi spravnpracovat, urét je analyzovat
a néasleda odhadnout budouci vyvoj situace. (CRM, 2011) Mgpické rysy sotiasnych
obchodnich vztahpati i fakt, Zze zdkaznik nechce pouze produkt¢atedaléastji vyzaduje
kompletni produkt. Tento totiz zahrnuje ifegeni problému, Kdi némuz je dany produkt
kupovan. Navic je dnesSni zakaznik velice Bayp ocekava individualni fistup, giznive
ceny, pop. dodavku pdaebnych komplement naslednou p#& apod. A proto jereba se
fizeni vztali se zakazniky intenzi¥ra soustavdivénovat.

e

stavajici zakazniky, vyznam CRM d@me roste. Chapani pojmu CRM se ustalilo ve smyslu
podnikatelské strategie pro Wraiizeni nejhodnot)Sich vztati se zakazniky. CRM je tedy
podnikatelskou filozofii a firemni kulturou oriemanou na zakaznika, ktera podporuje
efektivni, obchodni a servisni procesy. CRM jaisgb, jakym se firma chova ke svym
zékaznikm, jakym se zakazniky udrzuje vztahy a jak tyt@ahgtvyuziva ku prosghu jejich

i svému.

PrestoZze je dnesni situace pro spoustu firem velmd¢éna, miZze jim na druhou

stranu pomoci zapracovat na zefek#iwvhfiremnich proces a zandtit se na pra¥ natizeni
vztahi se zakazniky, potazmo dalSimi obchodnimi partng@ppusta firem vnima zakazniky
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jako zdroj své existence. Proto by hlavnim cilerarfi, které jsou zdr&wravé a chji uspet

v dnesni konkurenci, &a byt snaha udrzet si své ddvé zakazniky, obchodni partnery. Pro
firmu je preci lepsi, p&vat o stavajici, dlouhodobé, zakazniky; nez seismiimét k
jednorazoveé koupi nové spebitele, a to pouze z&gupokladu vedeni cenovych valek.

Tématizeni vztali se zakazniky je tedy jednim z aktualnich témagdingodnikoveé
praxe. Také trh vyherni techniky, ktery si zaklada svych dlouhodobych vztazich s
obchodnimi partnery, si gdomuje, Ze optimalizace v oblagizeni vztalh se zakazniky je
blizkou hudbou budoucnosti.

Rozvijeni atfizeni dlouhodobych vtdhse zakazniky je v séasné dob jednim ze
zakladnich pedpoklad pro usgsné fungovani a nasledngst firmy. Praé tento aspekt je
bezesporu jednim ztdod, prad je fizeni vztali se zakazniky tak diskutovanym pojmem
nejen mezi vrcholovymi manazery. OvSem poroZunina nahlizeni na koncept samotny se uz
poregkud lisi. Stalym faktem istava pouze to, Ze zakladem pro ive dobrych vztah se
zékazniky je znalost zakazidiksamotnych a zarovie jejich poteb. V Sedesatych a
sedmdesatych letech se tyto informace ziskavalstieanictvim marketingovych pzkuma.
Jenze ty byly nejen fin&né, ale gedevSimcaso¥ nara@né. (Dohnal, 2002) A tak po
zpracovani kvanta papirovych dotaznikovyclieggta odeslani vyslednych dat vedeni firmy,
mohla byt na tehdejSim trhu Uplnpina situace. Pozgi, spolu s rozvojem informmi a
komunikanich technologii, se podminky pro Zip&ani informaci usnadnily. NejenzZe internet
umoZziuje dostat se na noveé trhy, ale je talkkeZitym kanalem protzné ankety, gizkumy a
analyticka vyhodnocovani.

Customer Relationship Management znamena aktienbu a udrzovani dlouhod®b
prosgsnych vztah se zakazniky. Komunikace se zakaznikyfjeojm podpdena vhodnymi
technologiemi. Temi hlavnimi prvky CRM jsou lidé, procesy a teclogié. Existuje mezi
nimi bezprostedni souvislost a dofalije jectvrty prvek:

- lidé (lidsky kapitél, zakaznici),

- obchodni procesy (zaiteni, prolinani),

- technologie (druh, rozsah, oblast pouZiti a esiddt),
- obsahy (data, obsah). (Lehtinen, 2007)

Rizeni vztahu se zéakazniky n&be byt ani shodné pro vice kli@ntCRM mizeme
oznait pouze jako filozofii, strategiti pristup firmy k jejim zékaznikn, pomoci kterého se
navzajem liSi mezi ostatnimi firmami na trhu. (Dahn2002) Cilem této filozofie je
identifikovat, ziskat a udrzet si zdkaznika a déié interakce se svym zakaznikem. CRM
pomaha firmam zvysSit hodnotu této interakce a tiosathovat lepSich ekonomickych
vysledki. CRM neni jednordzovy, nybrz neustaly proces ayalglanovani, implementace a
kontroly vSecheinnosti v podniku. Jinymi slovy izeme CRM systémy definovat také jako
systémy podporujidiizeni celého cyklu kontaktu se zakaznikem, efektkhaordinaci vazeb
na zakaznika, @é o zakaznika. CRM je vSak v prveEack metodika petvarena do
celopodnikové strategie, kterou se aplikuje sad#kgznickych” proceas jejichz cilem je
udélat vztah se zakaznikem ziskovym.

V praxi zahrnujefizeni vztai se zakazniky nakup hardwaru a softwaru
umoziujicich podniku shromatovat podobné informace o jednotlivych zakaznickteré se
mohou vyuZivat |épe pro cileny marketing. Prozkonimé p'edchozich zakaznikovych
transakci a demografickych i psychografickych Gds¢ podnik dozvi vice o tom, co by

%

zékaznika mohlo zajimat. Bude pak rozesilat spd@finabidky pouzeém, ktei o ne
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pravdEpodobré budou mit zajem a budou je nejspipraveni gijmout, ¢imz uSeti naklady
hromadného marketingu. Pokud bude podnik s Uddjivygepracovat, mize mu to pomoci
ziskavat dalSi zakazniky a dosahovat lepSich vksled dodaténymi a kombinovanymi
nabidkami.

Cilem CRM je vybudovat &dit nadstandardni vztahy se svymi zakazniky. (CRM,
2009) zZ4akladem usphu @i obchodovéni je kvalita vztah Bézné zdkaznikovi nijak zvI&s
nezalezi, od koho si produkt zakoupi. Pokud podmkna se zakaznikem vybudovany
individualni vztah, musi vynalozit velké Usili, abyij produkt zakaznikovi prodal. &né
vztahy se zakazniky jsou nestabilni a mohou seddykozpadnout. Z tohotoiodu by nél
podnik budovat se svymi zdkazniky vztahy nadstaimdajeZ jsou finosné pro obstrany

Mezi hlavni cile CRM pat ziskavani novych zakazriik udrZzeni sokasnych
zékaznik a zvySeni jejich loajality, ziskovost zakazhikrozpoznani priorit zakaznik
stanoveni ziskovosti zakaznickych segniertfzeni proce$ marketingu, zvySeni objemu
trzeb, vytvdeni komplexnich internetovych obchiod realizace dalSich prodgkteré CRM
umozuje.

Zajimavym prvkemfizeni tvorby zakaznickych vztah(angl. CustomerCreation
Management, CCM) je prvni dojem, ktery ma vliv nekgaovani vztahu se zakaznikem.
Velky vyznam m@ také&izeni ukoeni zakaznickych vztd@h(angl. CustomerTermination
Management, CTM), kdy je pro spoéiest dilezité uwdomit si, Ze existuji negativni faktory,
které maji vliv na ukokeni vztahu se zakazniky, jak uvadi (Lehtinen, 2007)

Vedeni vziahl se zakaznikem

CRM
CCM ¢ > CTM
+—> < »
m Potenciélni\ﬂm*> Byvaly

zékaznik

=

Obrazek 1. Celkova analyzaizeni CRM
Zdroj: Lehtinen, 2007, s. 43

Cestou k dosazeni cile CRM je @am firemnich proces tak, aby bylo mozné
rozvijet afridit vztahy se zakazniky. Nutnou podminkou k toraby si podnik dokazal
vybudovat kvalitni vztahy se zakazniky, jédét, kdo jsou jeho z&kaznici, jaké jsou jejich
potreby a pani, jaké jsou jejich moznosti a kupni sila a jekachopnost podniku tatdgmi a
potieby uspokojovat.

Rizeni vztah se zakazniky (CRM, 2011) je neustaly proces shidimani,

zpracovani a vyuziti informaci o zakaznicich firrayto za podpory databazové technologie.
Cilem je poznat, pochopit afquvidat pateby, gani a nakupni zvyklosti zakaziika
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podporovat oboustrannou komunikaci mezi firmoujanjezékazniky. Jako CRM se proto v
pireneseném smyslu ro¥h ozn&uje softwarové, hardwarové a personalni vybavenfj
které je vykoneméchto funkci posteno.

Rizeni vztali se zakazniky je strategie, kterd se orientujeytadovani a podporu
dlouhotrvajicich vztaln se zakazniky. Neni to tedy jen technologie, aleremfilosofie
spole&nosti tak, aby draz byl kladen na zakaznika.

rozvrstveni
zakazniku

I\

‘ navazani ‘ ‘ udrzovani ‘ ‘ rozvijeni ‘ ‘ ukenéeni ‘

Obrazek 2. Strategicky pristup k zakaznikim
Zdroj: CRM, 2011

Cilem CRM jsou pedevsSim loajalni a spokojeni zakaznici,tikte zisku firmy gispivaji
zejménadmito zpisoby:

- zakladni zisk, coz jedtind sodast kazdé obchodni transakce;

- naristajici prodej, ktery vznika nagrodejem komplementarnich prodikt

- redukované naklady, které klesaji v souvislostiis, Ze dlouholety zakaznik se
orientuje v nabidce firemnich prodika nevyZaduje takastou a intenzivni podporu
pii rozhodovani;

- doporkeni funguje v fipadt, Ze stavajici zakaznik dop@fuprodukty jinym,
potencionalnim zakaznikn. Naklady na ziskaniéthto dalSich zakaznik jsou
minimalni;

- zvlastni cena, kterou je zdkaznik ochoten zaplatfipac, Ze dostane produkt podle
svych individualnich fedstav. A Ze ma zajiStou jeho kvalitu a specialni géktera
odpovida dlouholetému, spokojenému obchodnimu gaoin

Procesy spadajici do jednotlivych arovizeniChyba! NenaSiel sa Ziaden zdroj odkazoy.

- Operativnitizeni vztalh se zakazniky zahrnujggrevsim prodej, marketing a sluzby;
sleduje se zde kazda komunikace se zakaznikemyaaifiu Ize zjistit, kdy s kym a jakymi
komunika&nimi kanaly interakce probihala. Operatitideni vztali se zakazniky ma 8y
vyznam @i tvorb¢ marketingovych kampani, automatizaci prodejnihocesu a jejich
nasledném pozorovani.

- Analytické fizeni vztali se zakazniky analyzuje ziskana data k tomu, aby
marketingova kampabyla efektivni; aby byly zvoleny vhodné prodejr@inély; aby mohlo
byt chovani zakaznikargdvidano a tomu usgoben vyvoj novych vyrolika tvorba cen; a



také podporuje manaZerské rozhodovadi gegmentaci zékaznik zjistovani jejich
rentability; apod.

- Kolaborativnitizeni vztali se zakazniky ma tu zvlastni funkci, Ze umgé interakci
firmy se zakazniky prostdnictvim tiznych komunik&nich kandél. Cilem tohoto typdizeni
vztahi se zakazniky je sdileni veSkerych informaci o zai@dch z @iznych oddleni a to
takovym zmisobem, aby bylo zaji&to neustale zvySovani kvality poskytovanych sluzeb

zakaznikm.

[ ——

I i

I 5 e = i
Kolaboratival Operativni Analyticke P
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I . 1

! [ [ [
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Obrazek 3. Technologierizeni vztahi se zakazniky
Zdroj: vlastni zpracovani

Z vySe uvedeného dopné informacemi Ize tedy vyvodit, Z&zeni vztalh se zadkazniky a
nasledna pie o r¢ vyZaduje pedevsim tyto aktivity:

- neustalé zjifovani sodasnych zakaznickych peb a motivaci k nakupujbkzita je
zde vzajemna komunikace aéapé vazba od zakaznika;

- vyjadieni @inodi fizeni vztalh se zakazniky systému v kvantifikované potiab
vyuzitim vhodnych a modernich IT nastrpjedna se zdeipdevSim o vyjéigbni
piinosu marketingovych, obchodnich a servisgiohosti;



- v prabéhu inovaci je nezbytné bréat v potaz znalosti a ekosti zakaznik

- ¢innosti v oblasti marketingu, prodeje a zakaznicksérvisu by rély byt
udrZzovany ve vzajemné rovnovaze, tedy zadna by¢ckeernyt nadazena, anebo
preferovand; a zarouey tyto aktivity nely tvorit jednotny funkni celek.

CRM je gistup, jak identifikovat, ziskat a udrzet si zak@ian Dovoluje organizacim
spravovat a sladit interakce se zakaznikem. CRM ghdnfirmam zvysit hodnotu kazdé
takové interakce a tim dosahovat lepSich ekonormltkysledk.

Zavér

Predkladany fispivek se zabyva aktualni problematikou z oblasti [ atizeni
firem. Koncept CRM — Customer Relationship Manageimse stava interdisciplinarnim
problémem, protoZze se tykd komunikaéieni, marketingu, psychologie a informe&
komunikanich technologii. Rizeni vztai se zéakazniky (CRM) je neustaly proces
shroma#’ovani, zpracovani a vyuziti informaci o zakaznicfoimy, a to za podpory
databdzové technologie. Cilem je poznat, pochapitedvidat paiby, gani a nakupni
zvyklosti zdkaznik a podporovat oboustrannou komunikaci mezi firmgejiani zakazniky.
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VZTAH SLOVENSK\:(CH SPOTREBITE LOV
K ZODPOVEDNEMU PODNIKANIU

RELATIONSHIP OF SLOVAK CUSTOMERS WITH
CORPORATE RESPONSIBILITY

Milan DZupina - Zuzana Bosmanova

Abstract

Corporate social responsibility is an importantidguishing feature of companies. In relation
to different stakeholders, CSR plays different, biiit irreplaceable, functions. One of the
most important groups of stakeholders are custgmére form their opinions, among other
thing, also according to social engagement of firmshe survey, we focused on the issue of
whether and how Slovak consumers perceive resgdenBisiness activities. Similarly, we
were interested in other factors directly relatedtihe perception of CSR, and also in
comparison with other factors and researches, where conducted in the issue of CSR.

Key words
Stakeholder group. Customers. Corporate sociabrespility.

Abstrakt

Spolatenska zodpovedntspodnikov je vyznamnym odliSujucim prvkom. Vo tahu
k jednotlivym zaujmovym skupinam zohrava rozdielne, nezastupit®é, funkcie. Jednym
z najdblezitejSich skupin stakeholderov su zakazpuddnikatéskych subjektov, ktory si gj
prostrednictvom spotenskej angazZovanosti podnikov vytvaraji nazory ea-ktory
podnikatdésky subjekt. V prieskume sme sa zamerali prave roblgmatiku tohogi a ako
vnimaju slovenski spotrebitelia zodpovedné aktiptydnikov. Rovnako nas zaujimali aj
d’alSie faktory, ktoré bezprostredne suvisia s peicepCSR, ato aj v komparacii s inymi
faktormi a vyskumami, ktoré sa v danej oblastiizeaali.

KTPucoveé slova
Zaujmova skupina. Spotrebitelia. Spgdaska zodpovedntpodnikania.

Uvod

Filozofia zodpovedného podnikania je dblezitym mnvk podnikového imidzu.
Komunikovanie spokensky zodpovednych aktivit spotwsti je vé&mi dblezité z pohadu
vnimania réznych zaujmovych skupin, s ktorymi jezd§a podnikatésky subjekt Gzko
prepojeny. Pod pojmom zaujmova skupina vnimamedazockto m&i uz v&si alebo mensi
vplyv na fungovanie podniku (Freeman, 1984). K géjym skupinam radime aj skupiny
alebo organizacie, ktoré maju vplyv na fungovamay alebo spéatne ovplywju jej aktivity
(Bussard akol., 2005, s. 9). Stakeholderi su viaka k podniku v r6znom postaveni. Ak
pozitivne prijimaju angazovanbspodnikatéskych subjektov v spotmosti, mdzu by
nasledne aj vyznamnou podporou pre samotny podmikgrojom dbvery (Steinerova,
Véaclavikova, Mervart, 2008).Medzi rajstejSie skupiny zainteresovanych stran patria
vlastnici, akcionéri, investori, zamestnanci, sploitelia, dodavatelia a obchodni partneri,
konkurencia, vlada, mimovladne organizacie a natléakskupiny, komunity a média (Bussard
a kol, 2005). Podmienkou efektivneho zavedeniaégjim CSR do podniku je pochopenie
hodnoty, ktori prindSa zapojenie zainteresovanyabjektov. Porozumenie toho ako su
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stakeholderi ovplyvneny podnikom, napomaha k idédiii zaujmov, na ktorych je
zalozeny vFah s organizaciou (Freeman, 1984). V literatire sg@tavame s roznym
pristupmi ku klasifikacii zaujmovych skupin. Zadiska vyznamnosti ich delime na primarne
(vlastnici, investori, zamestnanci, zakaznici, aultti partneri, miestna komunita, neziskove
organizacie) a sekundarne (verejjodadne institicie a samospravne organy, lobistizane
natlakové skupiny, konkurenti a média) (SteineroVaclavikova, Mervart, 2008). Inym
pristupom, ktory vychadza z pozicie va’aau k podnikatiskému subjektu, je klasifikacia na
internych a externych stakeholderov.V tBkmi 1 je znazorneny vah jednotlivych
stakeholderov k prislusnym pilierom zodpovednostigaténosti. Na zaklade jednotlivych
oblasti CSR delime stakeholderov nasledovne:

Tabulka 1. Stakeholderi path jednotlivych oblasti CSR pbta BusinessLeadersForum
«  vlastnici a investori

zakaznici/spotrebitelia
obchodni partneri
Ekonomickéa oblas ¢ dodavatelia
konkurenti
vladne institlcie
média
zamestnanci a ich rodiny
odbory
verejnos
neziskové organizacie
média
vzdelavacie institicie
neziskové organizacie
Environmentalna oblas *  vladne institicie
verejnos

Zdroj: spracované pdid Steinerova, M., Makovski, D.: Koncept CSR v pr&xi08

Socialna oblas

Z hradiska roznej vyjednavacej sily zaujmovych skupén délezitym prvkom
formulovania podnikovych stratégii vytipovanielUkovych stakeholderov, ktori maju
najvyznamnejsi vplyv a na ne zame@SR aktivity (obrazok 1). Pre podnik slidkovi ti
stakeholderi, ktori maju vysok&akavania a vysoky vplyv na podnik. S nimi je poté&b
vies’ dialog a zapoiiich do spoléenskej zodpovednosti firmy (Kuldova, L. 2010).

Vysokg Priemerne informova
Uroven
ocakavania

Nizkg Odpovedd na otazky Zaisti’ spokojnos

Nizka Vysoka

Urovei vplyvu na podnik

Obrazok 1. Spdsob urenia Kucovych stakeholderov
Zdroj: Kuldova, L.: Spoléenska odposdnostfirem, 2010
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Kazda skupina stakeholderov v zavislosti svojhorakt@ru atypu vplyvu na
podnikatdésky subjekt a wahu k formuluje smerom k firme odliSnéakavania (tabika 2).

Tabulka 2. Priklady @akavania stakeholderov

Stakeholderi Ocakavania od podniku
zisk

Vlastnici a investori rast hodnoty podniku
transparentna’s

kvalitné produkty a sluzby

primerana cena produktu

popredajny servis

kvalita zmlav a obchodnych rokovani

presné plnenia zavazkov

priemerna mzda a nefinémé benefity za odveden
pracu

dobré pracovné podmienky

profesijny rast a moznéwvzdelavania

zladenie osobného a profesijného Zivota
finan¢na¢i materialna podpora

ziskavanie know-how od firemnych dobrdagov
ekologicka vyroba, produkty a sluzby
minimalna zéaZ podniku na Zivotné prostredie

Zdroj: Steinerova, M., Makovskl D.: Koncept CSRnaxi, 2008

Zakaznici

Obchodni partneri

Zamestnanci

Miestna komunita

Environmentalne neziskové orgamzame

Vysledkom aktivnej spoluprace podnikiiteych subjektov s  vybranymi
zainteresovanymi skupinami je posilnenie vzijomdéyery, identifikovanie a rieSenie
problémov. DalSimi vyhodami takejto kooperacie je formovaniéodlobych partnerstiev
medzi sukromnym, verejnym a neziskovym sektorondjormnd motivacia a Sirenie dobrych
prikladov (Bussard a kol, 2005).V silno konkufeom prostredi je v $asnosti absollitnou
nevyhnutnotou, aby boli podniky schopné adekvatne a pruzneyoresi na potreby
zékaznikov a to takym spésobom, aby boli uspokoySeéky ich potreby.

Vzt'ah spotrebitd’ov k CSR

Spotrebitésky orientovany pdiad na firmu je Ustrednou mySlienkoucagného
holistického marketingu, ktory vznika ako prienikté@rného, integrovaného, tahového a
spolatensky zodpovedného marketingu (Kotler, Keller, 200¥ siasnom prostredi
zaloZzenom na vytvarani silnych véazieb a dlhodobsattahov (Kotler, Caslione, 2009), je pre
podniky délezitou ulohou koiigak, aby sme spolu so A@thovanim podnikovych zaujmov
brali na zret aj zaujmy samotnych zakaznikov. V zmysle CSR jadpna oblas kvality a
bezpénosti produktov, resp. sluzieb, ktoré zdkaznikom skgtujeme
(DZupina, 2013). Obdobne je to aj v oblasti etikgdpikania a marketinguto méze
spotrebit&a ovplyvni’ v procese jeho spotrehbitkého rozhodovania. Obdobie poslednych
rokov je charakteristické narastom skepticizmu m@ayu zo strany spotrebliev
(Webb, Mohr, 1998). Na spalenski angazovantsvzhliadaju s vEkou nedéverougo
vyplyva najma zo zraej nedovery a v désledku medializovanych pripaktmyporacii a ich
neetického spravania sa. Celosvetova verejna mignkaobdobi 21. stotga ovplyvnena
viacerymi medializovanymi Skandalmi (Enron, NikertAurAndersen dt.), ktoré zmenili
spbsob, akynfudia nazeraju na Vké firmy. Zastupcovia podnikov su pod drobiiadom,
pricom spotrebitelia vigni kriticky nahliadajd na kroky manazmentov. V pamani s
minulog’ou sa z&ina pozornos CSR sustréova’ na globalne, celosvetové socidlne a
environmentalne problémy (Scherer, Smid, 2000 eméw Windsor, 2001). Okrem konceptu
spolatenskej zodpovednosti sachaa presadzoveatzv. spotrebiteskd zodpovedndgCnSR —
ConsumerSocialResponsibility) ako protipdl existgjikonzumnej spotmosti a postupny
posun k etickému konzumerizmu (Devinneyet al., 2088etrvavajuca nedbvera na strane
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spotrebitéov, zhorSujlca sa socialna situacia v@Sude krajin sveta sa v spotreligkom
spravani prejavuje v dvoch rovinach. Prvou je ranas. uvazlivého miania (thrifty
spending) a postupne rastuci sklon k Usporam. Drjggostupny negativny vyvoj ,zelenej"
spotreby, pri ktorej sme v minulosti naopak slediomarast, a to v dosledku vysSich cien
(Flatters, Willmot, 2009). Za hlavné vyhody zodpdrného podnikania mozno aj diaej
povazovd vySSiu zakaznicku lojalitu dahtenie nakupnych rozhodnuti — ak ma spotrébite
na vyber z viacerych variantov produktov, ktorévgajomne identické, existuje predpoklad,
Ze si vyberie ten, ktory ma imidz spoémskej zodpovednosti (Dacin, Brown, 1997; Kotler,
Lee, 2005). Ak organizacia vychadza pri formuldtiatégie z poziadaviek stakeholderov,
zvySuje to kvalitu v#ahov so spotrebifeni, ktorej vysledkom je lepSia reputacia, vad’atau

k zamestnancom vysSia produktivita prace, atym lapSie finagkné vysledky
(Aaronson, 2003; Luo, Bhattacharya, 2006). Socidhzyner podnikania zvySuje spoémsku
legitimitu firmy, ¢o zavadza do strategického riadenia prvky novycbtrepitd’skych
postojov, nové rozmery socialnej kontroly a predtkgm legitimizuje udlohu firmy v
spolanosti (Ansoff, 1979). Spotrebitelia prostrednictvewojho nakupu mézu demonstréva
svoje presvetknie a vyjadti prislusSnog k uriitej skupine. V stasnosti existuje mnoho
organizacii, ktoré sa snazia o pravidelné a traespaé informovanie Sirokej verejnosti o
spolatensky zodpovednych aktivitach. Gcgl to aj potencialni zakaznici, ktorym tieto
informécie pomahaju ku komplexnejSiemu padiu na organizdciu. Deklarovanim vlastného
spolatensky zodpovedného pristupu tak firmy pa@gili svoju reputaciu v @ach Sirokej
verejnosti (Kunz, 2007; Kunz, 2012).

Material a metody

Spolaienska zodpovedntsfiriem je stale relativne novou témou, ktora slest
v mnohych podnikoch eSte lerfduda vlastny priestor vo firemnych stratégiach. Rdnaj
samotni spotrebitelia, niekedy lenI'v@ intuitivne, vedia definoua to, ¢o chapu ako
zodpovedné spravanie vzmysle novej podnilskiel filozofie. Aj napriek viacerym
vyskumom a prieskumom, ktoré sa v tejto oblastiShavensku realizovali, stale vyvstava
mnozstvo otazok, na ktoré je potrebnéade’ odpovede. Preberanie poznatkov zo
zahrantnych Stadii a literatary sice napomaha rozvoju pomn avSak neodbaje Specifika,
ktorymi sa slovensky spotrebiteryznauje. V naSom prieskume sme sa preto zamerali na
zistenie toho, ako slovenski spotrebitelia vnimapacept CSR, ale illadanie odpovedi na
nasledujlce otazky:

1: Aka je urove znalosti pojmu spolenska zodpovedntdiriem, resp. spolkeensky
zodpovedné spravanie?

2: Aky je postoj zadkaznikov k sp@kenskej zodpovednosti firiem?

3: Ci ovplyviiuje CSR nékupné spravanie spotreiuite®

Vyber sa realizoval prostrednictvom metddy snehguég (snowballsampling) alebo
tzv. refazovy vyber (chainsampling). Je to sp6sob vyberukiorom existujuce subjekty
vyskumu oslovujud’alSie spomedzi svojich znamychim vysledny Statisticky vyberovy
subor narasta (Goodman, 1961). Dotaznik bol roapgsl/ online verzii (socialne siete, e-
mail) alebo v tléenej forme, a to v termine od 18. do 31. marca 2@tazky dotaznika
Ciastkovo vychadzaju z prieskumov Nadacie Ponspalupraci s agenturou FOCUS (2004,
2005) aceskej agentary IpsosTambor (2010). Nasledné spamdeva vyhodnocovanie
ziskanych u(dajov prebiehalo prostrednictvom Stelkisho softvéru IBM SPSS 20.0.
Prieskum mal kvantitativny charakter. Boli pouzitékladné popisné, ale aj pokilé
Statistické metody. Spomedzi nich to bol T-testh&kvadrat.
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V prieskume sme pracovali s nasledujucimi predprkia

P 1 Slovensky spotrebitB pozna pojem spoléenskd zodpovednas firiem, resp.
spolatensky zodpovedné podnikanie.
Vysledky prieskumu Nadacie Pontis organizovanélspolupraci s agenturou Focus
(2005) potvrdzuju, Zze 29% spotreliive pojem spoléenska zodpovednddiriem uz niekedy
v minulosti p&ulo.

P 2: Slovensky spotrebitB suhlasi s ndzorom, Ze firmy by sa mali okrem vytrvania
zisku angazova aj v prospech komunity, v ktorej pdsobia.
Na zaklade teoretickych poznatkov (Steinerova, Makip 2008) predpokladame, Ze
obyvatelia vyZzaduju, aby sa firmy angazovali v pexsh obce, mesté regionu v ramci
spolaiensky zodpovednych aktivit.

P 3: Viac ako jedna tretina respondentov povazujea délezity faktor pri ndkupe to,

¢i firma je alebo nie je spol&ensky zodpovedna.

Prieskum realizovangeskou spolénog’ou IpsosTambor v roku 2010 dokazal, ze
dve tretiny obyvattov Ceskej republiky st pri nakupe produktov alebo slbZovplyvnené
skutatnog’ou, ¢i je firma spol@ensky zodpovedné alebo nie.

Charakteristika vyskumného suboru

Ciel'ovou skupinou su spotrebitelia v Slovenskej refgbtiad 15 rokov, nakko sa
na tento vek predpoklada dostatyp rozsah vedomosti potrebnych na zodpovedaniekitaz
Vyskumny subor pozostaval zo 180 respondentovo&h bolo 48 muzov (26,7 %) a 132
Zien (73,3 %).Vekovu hranicu respondentov sme \liyheazaklade Specifického spravania sa
a prejavov spotrebitev, kde kazda z tychto generacii ma Specificky spd&vota a z toho
prameniace osobitné poZziadavky. Padohto kritéria mb6zeme spotreliive rozilenit’ do
nasledujucich skupin (Kalka, Allgayer, 2007):

. generacia: Baby Boomers vo veku od 53 do 67 rokov,
. generacia: generacia X vo veku odo 38 do 52 rokov,
. generacia: generacia Y vo veku od 23 do 37 rokov,
. generacia: generacia Z vo veku od 8 do 22 rokov.
Vek
= 4:5,56%

G L

3:13.33% ‘

m 2:50,00%

1-15-22 rokov ®2-23-37 rokov 3-38-52rokov ®4-353-67 rokov

Graf 1. ZloZenie vyskumnej vzorky pod’a veku
Zdroj: vlastné spracovanie
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Ako mbézeme vidié v grafe 1, najvésie vekové zastlpenie maju spotrebitelia vo
veku od 23 do 37 rokov (50,0 %), najmenSie spateéaivo veku od 53 do 67 rokov (5,6 %).
Vzhradom na uko¥ené vzdelanie (graf 2), tvorili naj& podiel spotrebitelia s
vysokoskolskym vzdelanim (49,4 %) a stredoSkolskyrdelanim s maturitou (45,0 %).
Respondenti s ukéenym stredoSkolskym vzdelanim bez maturity tvarjil% a zakladné
vzdelanie malo ukafenych 4,44% respondentov.

Vzdelanie

1: 4.44%

m2:1,11%

B 4: 49 44%,
3: 45.00%

1 - zakladné m 2 - stredoskolské bez maturity
= 3 - stredoskolské s maturitou  ® 4 - vysokoskolské

Graf 2. ZloZenie vyskumnej vzorky pod’a vzdelania
Zdroj: vlastné spracovanie

Z pohladu geografického zloZenia respondentov (graf 8yilivnajv&si podiel
obyvatelia Banskobystrického kraja (50,0 %) a Miiskeho kraja (22,2 %). V strede sa
umiestnili obyvatelia Zilinského (9,4 %), Bratiskkého (5,0 %) a Treéimnskeho kraja
(5,0 %). NajmenSie zastupenie mal PreSovsky(3,3 Rékicky (2,8 %) a Trnavsky kraj
(2,2 %).

Kraj

8:2.78%  1:5,00%
7:3,33% m 2:2.22%

‘; 3:22,22%
" 4:5.00%

B 6:50,00%

B 5:9.44%
1 - Bratislavsky kraj m 2 - Troavsky kraj 3 - Nitriansky kraj
B 4 - Tren¢iansky kraj m 5 - Zilinsky kraj B 6 - Banskobystricky kraj

7 - Presovsky kraj 8 - Kosicky kraj
Graf 3. ZloZenie vyskumnej vzorky pdd geografickéhdlenenia
Zdroj: vlastné spracovanie

Poslednym sledovanym faktorom bolo miesto bydligkaf 4). 55,0 % obyvatev
pochadzalo z miest a 38,3 % z obci 6,7 % z prirkgsksiasti.

Vysledky vyskumu
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V rédmci prieskumu bolo zozbieranych 180 dotaznikdv.vysledkov vyskumu
vyplyva, Ze znalds konceptu spokenskej zodpovednosti je pomerne vysoka. S pojmom
spolatenska zodpovedntdiriem, resp. spoléensky zodpovedné podnikanie sa v minulosti
stretlo 65% respondentov. Zvysnych 35% respondesdos tymto pojmom stretlo prvykrat
(graf 6).

Stretli ste sa uz niekedy s pojmom spolo¢enska
zodpovednost’ firiem, resp. spolofensky zodpovedné
podnikanie?

1: 65%

l-4no ®2-nie

Graf 4. Znalog spola@enskej zodpovednosti firiem
Zdroj: vlastné spracovanie

Na zaklade sociodemografickych kritérii ozagicich vek, pohlavie, kraj a bydlisko
respondentov, vysledky neukazali Ziadne Statistedkéslosti v ramci znalosti CSR. Ako vSak
mozeme vidié z nasledujucej talliley a Statistickych pregtov, znalog konceptu suvisi s
arowviiou najvysSieho dosiahnutého vzdelania respondentov.

Tabulka 3. Znalog’ konceptu CSR

Ukonéené vzdelanie Znalost’ pojmu CSR(n=180)

ano nie
vysokoSkolské 70 19
stredoskolské a7 34
zékladné 0 8

Zdroj: vlastné spracovanie (spracovaneé v prograReSS520.0)

Vztah medzi znalag®u pojmu CSR astdpom vzdelania sme testovali
prostrednictvony2testu. Zo ziskanych udajov sme Statistickym tesiom zistili, Ze existuje
vztah medzi uvedenymi premennyg#€17,775; p<0,01). S rastom vzdelanostnej Urovne
respondenta rastie aj povedomie o koncepte zodpéhed podnikania firiem. Zlladiska
tesnosti viahu mozno wah medzi vzdelanim a mierou povedomia charaktesiz@ko
mierne silnt $=0,365, p<0,01). Existuje teda 64,5 % inych faktorakrem vzdelania, ktoré
priamo ovplywiuju mieru znalosti respondentov o CSR.

Z toho dbvodu, aby sme zaradili CSR medzi ostatidofy, ktoré ovplyiuju
vnimanie podnikatiského subjektu, sme v dotazniku tpigali aj ostatné oblasti. Ako
najdoélezitejSie faktory pri tvorbe nazoru na firrea ukazali kvalita vyrobkov a spravanie k
zékaznikom, poctiva’s Uprimnos$ a transparentnésznaka a firmy (graf 5). Najmenej
dolezitymi faktormi ovplyviujuce imidz podniku, ktoré respondenti ogitia su vztah k
regionu, vZah k Zivotnému prostrediu alkos’ firmy.
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Na zaklade Coho si utvarate nazor na nejaka firmu?

123
10 -
e 75 :
N
& z
= 5
&
2,5
0 : : : :
1 2 3 4 5 6 7 8 9 10 11
1- pévod fimmy m 2 - mnacka fimmy
3 - velkost' fimy 8 4 - odwvetvie. v ktorom firma pésobi
= 5 . dosialmuté ekonomické vysledky = 6 - gpravanie fimmy k zamestnancom
7 - poctivost’, ipnmnostt a transparentnost 8 - kvalita vyrobkov a spravanie k zakaznikom
9-wzfahkregiorm = 10 - vztahk Zivomému prostrediu

11-iné
Graf 5. Faktory ovplywujuce tvorbu nadzoru na nejaku spwlo’
Zdroj: vlastné spracovanie

Slovenski spotrebitelia suhlasia stym, Ze by samyfimali venova spola@ensky
zodpovednym aktivitam podporou komunity, v ktorégpbia (graf 6). AZ 65% respondentov
vyjadrilo vysoku mieru suhlasu s tvrdenim, Ze byfisay mali okrem vytvarania zisku
angazové v prospech komunity v ktorej posobia. 30,56% resigmtov s tvrdenim skor
suhlasi, 3,33% sa nevedelo vyjadai 1,11% uviedlo, Ze podpora komunity pre nich fge
dolezita.

Sihlasite s tvrdenim, Ze by sa firmy mali okrem
vytvarania zisku angaZovat’ v prospech komunity,
v ktorej posobia?

= 4:1,11%
3:3,33%

B 2:30,56%

1: 65,00%

1 - urdite ano ™ 2 - skdr ano 3 -neviem ™4 - gkor nie 5 - uréite nie

Graf 6. DOlezitog’ angaZovania sa firiem v prospech komuritamci CSR
Zdroj: vlastné spracovanie

DalSou oblagou, ktora jecasto predmetom zaujmu akademikov, ale i praktikov
zodpovedného podnikania je problematika CSR reparia. Slovenski spotrebitelia su toho
nazoru, Zze firmy nedostatee informuju verejnas o vlastnych zodpovednych aktivitach
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(graf 7). Iba 1,67% respondentov jednagre suhlasi s tym, Ze firmy podavaju verejnosti
dostat@éné informacie o spotensky zodpovednych aktivitach a 14,44% respondeskdv
suhlasi. AvSak az 52,78 % skor nesuhlasi a 6,11B&o/desuhlasi s danym tvrdenim. AZ
25% respondentov sa nevie vyjadréo moZze suvisig prave s relativne nizkou mierou
znalosti o CSR.

Myslite si, Ze firmy podavaji verejnosti dostatoné informacie
o vlastnych spolo¢ensky zodpovednych aktivitich?

m 2:14.44%
¥ " 3:25.00%
m 4: 52 78%
| -urCite dno ®™2-skérano =3 -neviem ®4-skdrnie ®5-urCite nie

Graf 7. Dolezitog® marketingovej komunikacie v oblasti CSR
Zdroj: vlastné spracovanie

Z hradiska informa&ného obsahu podnikovej komunikacie povazovali redpati za
najdélezitejSie tie informacie, ktoré sa tyk&hnosti braniacich korupcii, ochrane Zivotného
prostredia a zamestnaneckych vyhod (graf 8).

Ktoré z nasledujicich informacii by mali firmy pravidelne
poskytovat’ verejnosti?
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Graf 8. Informacie, ktoré by mali byt predmetom marketingovej komunikacie
CSR
Zdroj: vlastné spracovanie
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Za okrajové oblasti zaujmu povaZzovali respondeasiiedovné informéacie zoradené
pod’a dolezitosti. Aktivha participacia podnikov na rve programov na predchadzanie
diskriminacie, zvergovanie vySky darov a zoznamov ich prijemcov, uvadzgodielu
recyklovaténych produktov, Gdaje o nehodach na pracoviskalej to boli informécie o
ochrane osobnych udajov spotrebite vySka zaplatenych dani, druh materidlov
spotrebovanych pri vyrobe produktov, celkova spgmrenergie, podiel das zaplatenych
faktar (tabwka 4).

TabuPka 4. Informécie, ktoré by firmy mali poskytovaerejnosti zoradené ptal dblezitosti

Procesy braniace korupcii 10,62
Ochrana Zivotného prostredia 10,49
Zamestnanecké vyhody 10,21
Programy predchadzajuce diskriminacii 8,86
\VySka darov a zoznam ich prijemcov 7,66
Podiel recyklovaténych produktov 7,13
Udaje o nehodéach na pracovisku 6,56
Ochrana osobnych udajov spotrebie 6,56
\VySka zaplatenych dani 6,24
Materialy spotrebované pri vyrobe produktov 5,78
Celkova spotreba energie 5,08
Podiel kas zaplatenych faktar 4,33

Zdroj: vlastné spracovanie

Pri otazke,ci je ich nakupné spravanie ovplyvnené informacioangazovanosti
podniku v spolénosti v prieskume kladne odpovedalo az 65% respundeZvySnych 37%
respondentov uviedlo, Ze ich pri nakupe neowvply® to, ¢i podnik je alebo nie je
spolaiensky zodpovedny (graf 9).

Ovplyviiuje to, ¢i je firma spoloéensky zodpovedna
Vase rozhodovanie pri nakupe?

m2:37%

1: 63%

l-4no ®2-nie

Graf 9. Vplyv spolo¢enskej zodpovednosti pri rozhodovani o nakupe
Zdroj: vlastné spracovanie

Zaujimavym faktom je, s dadom na iné vyskumy, ktoré analyzovali faktory
nakupného spravania spotrebite, Ze na otazkui su spotrebitelia za produkty spéémsky
zodpovednej firmy ochotny zaplétviac pozitivhe odpovedalo az 72,8 %. Odpbvae
ozn&ilo 27,2 % respondentov.
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Diskusia

Pod’a prieskumu Nadacie Pontis z roku 2004 iba 29%esiskych spotrebitfev
uviedla, Zze o CSR niekedy fada. Takmer dve tretiny respondentov uviedli, ZES®R eSte
nepculi a necela desatina nevedalapz o CSR niekedy gola. V ramci ndsho prieskumu
sme zistili, Ze 65% spotrebit®v pozna pojem spotenska zodpovedntdiriem. Prvykrat sa
s tymto pojmom stretlo 35% obyvéitw. Mbézeme teda predpoklataze slovensky
spotrebité pozna pojem spotenska zodpovedntdiriem. Na druhej strane sme si plne
vedomi, Ze rozdiel v miere povedomia mohol vznikajiz dévodu, Ze nami skimany subor
sa zo sociodemografickéhdduiska nezhoduje so zloZzenim obyVateSR. Kel'Ze sa nam v
ramci vlastnych mozZnosti nepodarilo zasighmnyskumni vzorku adekvatnu zloZeniu
obyvatd'stva SR, Udaje povaZzujeme za skreslené. Naprotu todm vyznamny Statisticky
rozdiel vznikol v porovnani vysledkov v ramci ukemého vzdelania respondent@im
vysSie ukotené vzdelanie ma respondent, tym vySSia je ztiddosceptu CSR. MdZe to by
spbsobené tym, Ze na faktor znalosti speihskej zodpovednosti posobia aj iné indikatory,
ktoré ho ovplyviuju (napr. zaujem respondenta, zamestnanie, S&udgmeranie, dt). Pre
d'alSi prieskum preto navrhujeme zistiim je spdsobend véia znalog pojmu vzitadom k
vzdelaniu spotrebitev. Mnozstvo podnikov sa neustale snazi pre&vecerejnos o svojej
spolaienskej zodpovednosti. Spotrebitelia sa k tymto dngaiam stavaju skepticky a
domnievaju sa, Ze ide len o marketingaigh na prilakanie novych zakaznikov (Kotler,
Armstrong, 2007). Napriek tomu, 65% opytanych resjgmtov utite suhlasi s tym, Ze
zodpovednasfirmy by mala siahéad’alej, ako je len vytvaranie zisku pre vlastnikofireny
by sa mali angaZzovav obci, meste alebo regione, v ktorom pbsobia.dkya postoj
respondentov k CSR dokazuju aj faktory, ktoré owvfulyu tvorbu nazoru na firmu. Na
prvych miestach sa umiestnili aktivity, ktoré priaradvisia s CSR, a to kvalita vyrobkov a
spravanie k zakaznikom a poctivpgiprimnog a transparentnés Postoje respondentov
a ugita miera nevedomosti st ovplyvnené aj nedostgim informovanim podnikov o ich
vlastnych zodpovednych aktivitach. Sami spotrelaitsi si vedomi, Ze nemaju dostatok
informacii o tom,¢o firmy robia, aby sa spravali zodpovedne&ivspolainosti (Europskej
komisie (2012). Aj nas prieskum potvrdzuje, Ze ské0,0 %. Respondenti sa nazdavaju, Ze
firmy by mali verejnosti poskytovainformacie o zamestnaneckych vyhodach, procesoch
braniacich korupcii a ochrane zZivotného prostredi@ezitos’ CSR akcentuje aj skutnog’,
Ze priblizne 63,0 % respondentov Fathiuje CSR pri svojich ndkupnych rozhodnutiach.
S tym suvisi aj ochota 72,8 % respondentov thledi takéto vyrobky prémiové ceny. Sme si
vedomi, Ze dané zistenie je potrebnét'tmpz ofadom na pouzitl metdédu zberu Gdajov,
srezervou. To vSak nevyuje, Ze zodpovedné aktivity pozitivhe ovpiyyd nakupné
rozhodnutia aspo v tych pripadoch, kedy ma spotreliitea vyber z viacerych relativne
podobnych alternativ. Preto by komunikacia smergmotiencialnym zakaznikom mala v sebe
integrova prvky zodpovednosti avSak za predpokladu, Ze sto timplementované do
kazdodennej praxe. Limity vyskumu $jpaju vo vybranej vyskumnej metdde. Dotaznik nam
neumo#uje hibSiu analyzu danych odpovedi a nazorov spistev. PresnejSie vysledky by
sme dosiahli zasiahnutim vzorky, ktora by Statistikdpovedala zloZzeniu obyvéstva SR.
Tiez sme si vedomi, Ze nie je mozné zab&rpgaravdivos vyjadreni respondentov vo forme
dotaznika.

Zaver

Podnikatéské subjekty prichadzaju do kontaktu s viacerymjm@vymi skupinami,
ktoré viac alebo menej ovpliuju ich chod. Koncept zodpovedného podnikania vgizha
z predpokladu spravodlivosti a rovnosti, ktory seejavuje v podobe tvorby zdienej
hodnoty, ateda Uzitku pre vSetkych stakeholdefdkademické vyskumy, ale i praktické
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odpor&ania satasto sustré@uju na odliSné zaujmové skupiny akymi st zékazpdanikov.
Pokid’ su aktivity v oblasti CSR zosuladené so zakladngmnog'ami podniku pdésobia
vierohodne a zakaznici ich vedia ogenipodobe vysSej vernosti. Okrem iny&hnosti by sa
podniky mali viac a aktivnejSie zap@jalo zvySovania osvety v oblasti CSR a mali by
propagové zodpovedné obchodné praktiky. Vytvaranie hodnéd@kondiovanie spolonosti

by malo by cieflom zodpovednej firmy. Zakaznici sa totiz stavajdist@ovanejSi a od
spolanosti @akavaju ovéa viac ako v minulosti. Okrem faktorov akymi su aemkvalita,
zohadhuju aj etické, socialne a ekologické kritéria. Sfavsa socialne a ekologicky
uvedomeli a vyvijaju tlak, ktory nuti firmy spr&vaa zodpovedne. To vytvara priestor pre
firmy, ktoré by mali spotrebit®v uvies’ do problematiky CSR. Mali by zakaznikom ukgza
Ze firma je spoléensky zodpovedna a vykonava opatrenia nad ramenagkh povinnosti.
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FISCAL POLITICS VERSUS MIGRATION
Renéata Machova — Katarina Véghova

Abstract

International migration is currently one of the &weristic statements of globalization
processes in the world. In the context of theimeroic, social, population, cultural, political,
security, environmental and other impacts are camed to be one of the fundamental
challenges of the 21st century civilization. Pofiala of the developed countries ages very
fast. The birth rate has significantly decreasednduthe past decades and the fertility rate
(i.e. the average number of children born per nmptitecreased under reproduction rate in all
developed countries. The number of people in privdeiage (14-65) in developed countries
cannot keep up with this increasing trend of inseean the number of old people. These
systems work on the basis of intergenerationatiadty, meaning that retirement pension and
expenses on health care for the present day OA®<@rered by levies of the working
people. The main objective of this paper is to high the link between fiscal policy and
migration in the context of social policy.

Key words
Migration. Population. Fiscal policy. Retirementpmsn.

Introduction

Over recent years the phenomenon of internationgration ranks among the
characteristic and increasingly intense statemehtgobalization processes. The nearly 200
sovereign states of the world are almost all s@jrtansit or target area for migrants and
established themselves on the international scemgecatching factor. Movement of people
between countries facilitates the administrativeribes, increasing political and economic
integration, enhancing access to the labor matketdevelopment of transport infrastructure
and information technological, social and demogeajshchanges, family reunification and
building social networks, increasing transnaciamalis, promotion of human rights and so
on. (Buchanan, 2006)

Population of the developed countries ages veity Tde birth rate has significantly
decreased during the past decades and the fertligy(i.e. the average number of children
born per mother) decreased under reproductionimasédl developed countries. At the same
time the average life expectancy has been incrgaam people keep living longer. The
percentage of old people (above 65 years old) puladion has been constantly increasing in
the past decades and demographic prognoses inflictiter rapid increase in the number of
old people. (Gertz, 2002) The number of people rimdpctive age in developed countries
cannot keep up with this increasing trend. On tharary, in many countries the number of
active people will be at a standstill, or even dase. Old-age dependency ratio (i.e. number
of people in productive age falling on one perslaleothan 65) has significantly decreased in
Europe and America since 1960, and this trend aeifitinue further. It is a big challenge for
huge public systems of social benefits (retirensstem, health care) using the system of
continuous financing. (Harris, Michael, 1970) (Exj 2001)

These systems work on the basis of intergenerdtisabdarity, meaning that
retirement pension and expenses on health caréhéopresent day OAPs are covered by
levies of the working people. If the number of soipers and receivers declines, the growing
public expenses on retirement pensions and heafth ltave to be covered by levies of the
constantly decreasing number of the working peojplel5 member states of the European
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Union (in 1995-2004) the percentage of public exiiteime on retirement pensions expressed
as GDP in 1960-2000 increased from 6% to 12 % fand significant change in demographic
trends, economic processes and retirement systess pdace, it can reach the unpayable level
of 20%. Aging and economic problems connected \iithepresent one of the biggest
challenges for developed countries.

One of the potential ways of balancing the incregsexpenses connected with
negative demographic trends and aging is represdmptsubstitutive migration, i.e. replacing
a part of population in productive age by immigrkattour force. This could help to preserve
big public systems of social benefits. The aimh$ study is to explore in what extent does
the increase of the number of productive populatipn using immigrant labour force
represents a possible solution for the USA and Bdemember states, which could weaken
the effects of economicconsequencesofaging (Diyin@009). This issue is relevant also
because the USA and the EU member states haveabsmmgst the most popular destinations
of international migration. (Fallaci, 2003) Theyed, these two subjects can or will have to
choose from potential immigrants, as the numbdaheif coming to these countries is much
higher than America or Europe want to accept (fhstk of more than a million arrested
illegal migrants in these countries every year.)

In connection with the current political measuregugstion occurs, who to give
preference to, whether to choose from potential ignamts. If the main target is to
maximalist economic benefits for the host countgnd that is what according to my opinion
we should aim at — then it is necessary to takd steps that would bring positive fiscal
balance. That means that the income to the statgebiwcoming from immigrants will exceed
public expenses related to immigration. In thate¢cammigration would increase the income
of the host country and its inhabitants, it woukhgrate more income to the state budget and
would so reduce fiscal burden caused by populat@ng. Therefore, the most important part
of the study is to explore the fiscal balance ofnigration. And it is even more important to
answer the question, which are the most importantofs influencing fiscal balance and
whether these increase or decrease its closingnd®mlaThe basis of the analysis is
assumptions of fiscal balance of immigration byesal/authors (Borjas, 2001), (Huntington,
1995, 2005), (Kis, 2006), (Balcerowicz, 2000). ®e basis of the results of their research
and relying on their assumptions on fiscal balahdgve framed criteria for the analysis of
immigration expenses and income. On the basisesktleriteria and available statistical data |
analysed immigration in the USA and the EU durimg past decades.

Materials and methods
Present migration throughout Europe is, at leastséone extent, historically

determined. Modern history offers clues for mamyikirities and contrasts between countries
and regions. For instance, many differences inecdirpopulation movements in Europe are
due to differing times of initiation and coursesmbdernisation; migration trends found in
former colonial powers are affected by past palitend economic links to their colonies and
dependencies and considerably differ from trendsenled in European countries with either
no colonial history or only brief colonial episodgsbian, Kovacs, 2004). By the same token,
it is no wonder that current migration in CEE idluenced by a more recent history of
political isolation and forcibly repressed spatrability. Distinct migration trends in CEE are
attributable less to political developments of #dexond half of the 20th century than to
historical factors, of which the following four se€o be prominent (Kaczmarczyk, Okadlski,
2005):

- Relative economic and institutional backwardr{essnpared to the West);

- A relative abundance of labour;

- Relative instability of state boundaries;
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- Relative instability of a (comparatively diversshnic mix in the population.

In the case of CEE rural-to-urban migration washtgreatly delayed and generally
low, at least (with the distinct exception of thee€Ch Republic) until the post-Second World
War period. The outflow to the overseas startedhrater than the respective outflow from
western or northern Europe and did not reach tree md the latter. In contrast to most
western European countries, in the early decademadernisation a large part of the
superfluous rural population emigrated to or sowggasonal employment in other European
countries (mainly Germany). Finally, the notion afshift from net emigration to net
immigration (pertaining to almost all non-CEE Eueap countries in recent decades) is
inapplicable to a majority of CEE countries becatlse latter were closed to international
movements of people for nearly half of the 20thtegn When freedom of movement was
restored around 1990, some countries instantlyreqeed strong outflow (and weak inflow),
some others went through moderate inflow (and wedakow), and still other countries saw
moderate outflows and inflows. (Kaczmarczyk, Okgl2K05)

Problems connected with aging of the population iEurope and America

In this case migration causes increase in the iecomthe host country and its
inhabitants, which overbalances the budget andedses the burden caused by aging of the
inhabitants. In the study we try to prove the agstions connected with fiscal balance policy
relying on secondary data. While conducting thevesyirand relying on scientific literature
and elaborating all available statistical data,hwiiteir further examination relying on the
positives of fiscal policy, economic contributiamthe host country and instability caused by
aging, we can claim that all these contribute todemating the immigration criteria. We
confront the criteria in the United States andha European Union during different time
periods and phases of the immigration waves. Wetpmit that some of them had a positive
(or negative) impact on fiscal balance and whaewke basic reasons for the actual situation.

On the basis of the criteria we will also make fodl suggestions which might be
used while creating immigration policy with the aifm make them more effective and
profitable for the host country. The presented wtuals a comparative character; it compares
the United States and the European Union accortirifge above mentioned criteria, while
still taking into consideration the member statégshe EU, which often show significant
differences. The study is directly aimed at stéiscal balance, which has two sides — the
revenue side and the expenditure side. On the veveide there are all taxes and fees paid by
immigrants during a fiscal year. On the expenditide the expenses of immigrants are paid
from public budget together with social benefitsimimigrants in the framework of social
care (state paid public school system, health card)also full expenses of public expenses.
Apart from that, on the expenditure side, expend@smmigrants connected with their actions
are also included (such as judicial proceedings$ wiiminals, expenses connected with
arresting prisoners or illegal immigrants and rekeg paid from public expenses.)

Immigrants indirectly influence public revenue apenses via economic effect of
migration. Primarily we can perceive immigrants agroductive factor (work, capital)
influencing supply and price, as well as employmaenitilst the growth of production is
accompanied by the increase of indirect fiscal at$feApart from that, the influence of a
certain group of immigrants on fiscal balance cdfedunder the influence of time flow. A
need for dynamic support of fiscal balance forragker period of time can occur there. On the
basis of the fact that there are too many unceiaginn the analysis of fiscal balance and in
taking into account indirect effects, which areoathfficult to identify and in many cases
contradictory and the results are often disputabie,therefore concentrate on short-term
static assumptions.
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Demographic factors, effects on the labour market growing ,generosity ,of
public retirement systems (growing proportion opemxditure ratio towards GDP) lead to the
growth of public expenses on retirement pensionmaportion to GDP from 1960 until 2000
in the United States in the amount of 4% to abd¥e in the 15 EU member states from 6%
to 12%. (Barclay, Tavares, 2003)

In the context of economic burden coming from tbpylation aging the situation in
the United States is much more favourable thanurojie: the population is young, the birth
rate significantly exceeds the European averagentimber of employees grew faster than in
Europe in the past decades and the state retiresystegm is not as ,generous ,as in the 15
EU member states. Apart from that, in the Unitedté&d there are only two thirds of the
pensioned retirement covered by financial resouotégnds created within the framework of
the retirement system, while this represents orfl964of the total amount of retirement
pensions (the rest comes from private retiremend$uand other savings, work income and
investments). Within the 15 EU member states tag sedistribution system fully covers 55-
60 % of the pensioned retirement. The 15 EU memstases populations is much older, the
birth rate is lower, the number of employees greawsr, a more generous retirement system
is applied and there is also a much more signitidapendency on the retirement system than
in the USA. This implies that if more developed wwoies wanted to solve the issue of
retirement system via migration, the dependenah®fl5 EU member states would be much
higher. From a purely demographic point of view,ewhwe take into consideration the
proportion of the economically active populatio®{84 years olds) and the amount of OAPs
dependant on retirement pensions - even so theodbkrees are more dependable on a higher
number of immigrants. Obvious differences are Wsdmong the European countries, from
the oldest generation and lowest production paointi@v, the most dependant countries on
migration are (e.g. Iltaly, Germany), while the tedependant countries are those with a
higher birth rate (such as France or Ireland).

Labour Markets in the United States and the Europan Union

Replacing inhabitants in productive age by immi¢gdras its effect only in that case
when the immigrants work legally, pay taxes anchdfar payments and so contribute to
public expenses, and also to higher demand forigeing the retirement caused by aging of
the population. Taking into account alternative maign and the fiscal balance point of view,
it is crucial what job offers the labour marketlwe host country offers and what measures are
there on the labour market concerning immigrantsthe field of employment, or
unemployment.

In years 1990 and 2006 the employment rate in théed States was higher;
respectively the unemployment rate was lower timathé European Union. Apart from that,
the number of new working positions was higher tiey showed a much higher mobility of
labour force. The employment rate in the Europeamtwas lower when compared to the
United States only because women, the young aneér ofgbneration showed Ilower
employment rate.

Within the EU member states there were signifiagdifferences. In Denmark, the
United Kingdom, the Netherlands and Sweden the eynpknt rate in 2000 exceeded the so-
called Lisbon criteria (employment rate 70%) anel thnited States was on a similar level. In
some countries the number of working positions gogwamically. In Ireland, the United
Kingdom, the Netherlands and Spain the number wfwerking positions grew significantly
in one decade. (In years 1993 — 2003 in the 1%&htries 15,5 million working positions
were created, the half of which - 8,3 million -time four above mentioned countries.) The
Union average within the Eurozone is influencedrulexes of the three biggest countries, i.e.
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Germany, France and Italy — they contributed witbrenthan a half to the Union GDP, and
with two thirds to indexes of economic developmeithin the Eurozone.

The unemployment was at a standstill in these cmstor it did not grow at a
particular speed, whilst a structural 10 % unemplegt rate, which is not dependent on
conjunctive cycles, developed. The main reasonsttic® could be: rigid labour market
burdened by many laws and regulations, high tax wmadsfer payments burden of the
working people, overdrawn and in many cases frtisgasocial benefits, high transfer
payment burden caused by population aging, strongkrence of trade unions and their
stronger power within applying employment policidgferent social preferences (preferring
free time, lower mobility and lower willingness ton a business). In these countries it was
necessary to adopt the following reform measurdserdlisation of the labour market,
lowering tax and transfer payment burden, making policy of social benefits more
effective, supporting the creation of new workingsiions, business and mobility support.
These reforms were applied very slowly, as theytbawbpe with social resistance during the
process of their implementation.

The employment rate indexes of people of the Higparigins born abroad and in
the United States, along with the two biggest inmamg communities from Asia and Latin
America, do not differ significantly. The situatiam mostly the same in Europe. There are
important differences between the EU inhabitantd ammigrants, which represents a
growing problem, as the number of immigrants fréwe Third world keeps growing mostly in
the border areas of Europe. During the recent yibarsinemployment rate of the immigrants
from the Third world in Europe has been two or ¢hitemes higher than the average
unemployment rate of the biggest host country,dimployment rate was lower in 10 — 30
perceptual points than by most of the home pomratGenerous frustrating social benefits
significantly contribute to the European problenisttee labour market together with the
number of immigrants not coming from the indexedlrdemand.

Immigration, Social State and Factors influencingiscal balance

Immigrants in the United States receive social bengn a much larger extent and
they also use social benefits much more than haimabitants. And that despite the fact that
America belongs to the states with the mostly mEste system of benefits and the
accessibility of immigrants to social benefits soadetermined. In the European Union social
benefits bound to claimable benefits connected waitimigration largely exceed the amount
of used benefits in the United States. Firstlyréhie no provable evidence of differences in
the labour market ratio in the United States, thenuployment rate of immigrants in the EU
countries is twice as high as the unemploymentoateome inhabitants and the employment
rate is more than 10 % lower. Apart from that, pleeiod allowing somebody to receive social
benefits in Europe lasts longer. Secondly, the Eémimer states — mostly countries of the
continent and Scandinavia — use a much more digrdegenerous social system compared
to America. The United States is the only indulijrigleveloped country, which has no
overall state guaranteed and state paid systenealtbhcare, it is the only democratic state,
which does not offer children benefits to all faesland it is one of the two OECD member
states (the second being Australia) where ther®isa paid maternity leave. Thirdly, in all
EU member states, except one or two exceptionseitrast to the United States — they do
not limit by criteria the access of immigrants tial benefits. In conclusion, in Europe the
birth rate of immigrant women from the countriestioé Third world exceeds the common
level typical for Europe, whereas such differenaesnot present in America. This causes that
social expenses within the EU are significantlyhieigthan those connected with immigration
in the USA.
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The most important determiners influencing fiscalaince if immigrations are stated

in the following table:

1. Table. Analysis of expenses — revenue from immigran

Criteria

Revenue gained by immigration
exceeding expenses connecte(
with migration and economic
benefit weakens the problems

caused by aging

Revenue from immigration
exceeding expenses connected
with migration but do not show
any economic benefit, on the
contrary, they aggravate the
problems connected with aging

Situation on the labour market

High employment and low
unemployment rate

Low employment and high
unemployment rate

Dynamics of the labour market

Growth of employment, decreag
of unemployment

e

Stagnancy or decrease of
employment, growth or stagnanc
of unemployment

Social system

Restrictive social system

Generous social system

Accessibility of immigrants to
social benefits

Accessibility of immigrants to
social benefits is limited

Immigrants share the same, or

similar rights as home populatior]

when concerning accessibility to
social benefits

Structure of immigrants

Legal workers and family
members

lllegal immigrants

Level of education of
immigrants

The level of education is not

diametrically different to the leve

and language ignorance does
represent a handicap on the lab
market

of education of home populatior%

Immigrants often do not have
education, or just a basic one, the

do not speak the language of the
t home population on the desired
ur

level

Y

Social-cultural and family
model of immigrants

Position of women in countries d
the immigrant origins does not
differ from the one accepted in
western countries, the averagd

number of offspring does not
exceed the average number o
offspring in families of the home
population in the host country

f

In the countries of their origin
women take important positions i
family care, the average number

offspring exceeds the average

number of offspring of the home
population

=]

Participation of immigrants on
criminal activity

Share of immigrants on crimina
activity, respectively serving the
sentence in prisons is smaller th

in home population

Share of immigrants on criminal

r activity, respectively serving their
prsentence in prisons is larger than

in

home population

Source: International Organization for Migratio®(&]: World Migration 2005, Costs and
Benefits of International Migration

On the basis of the above mentioned criteria weecgolore and analyse particular
development stages of migration waves, respectitheyrevenue and expenses of individual
groups of immigrants and so deduce fiscal balance.

Fiscal Balance in America and Europe

During the main migration waves to America (1882924) the fiscal balance and
economic impact were positive. The reason for thés that the current social system in
synergy with social benefits did not exist; therefosocial benefits connected with
immigration were minimal. At the same time, Amenaeonomy showed dynamic growth, a
large number of working places were formed, whioimigrants could take.
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In 1955 and 1973-1974 migration for work in WestBurope had a similar positive
effect, thanks to that there were single men (witliamily members) coming like immigrants
to particular working positions. Their accessifilito a forming social system was
significantly limited (if they lost work, they wertack home, did not get social benefits in
unemployment) and did not influence members ofrtheuseholds either. Until the first oil
crisis, during the ,economy miracle“, German, Fieand even the economy of the Benelux
states showed a dynamic progress, with a dynareation of free working positions, where
immigrants were widely accepted, while the numbeumemployed was minimal, we can
practically speak of full employment.

After the second migration wave (1965 — until n@wvaluation of the impact in the
United States is much more complicated. Most ofetstenated financial amount (on the level
of national economy) is slightly positive or negatifrom American GDP it grew from 0,1 to
0,25 percent from net income but we can also satyitimearly reached zero balance. The tax
income balance sheet showed that the American etprsiill dynamically continued in
creating new working places, the employment rate igh, the unemployment low and the
unemployment rate of immigrants did not signifiéandiffer from the one of the home
population. The final contribution was weakened thye fact that a large number of
immigrants had low qualification and income andréifigre (in view of low tax burden) they
paid low taxes.

On the expenditure side we could observe the faadt lIow qualification and low
income of immigrants, along with earning a livingy family members, lead them to claim
more often for social benefits and social servies:. that reason, the American government
tried to imply restrictive measures concerning asii®lity to social benefits, as the living
standards of immigrants were not very differentrfrthe home population’s (the majority of
women worked and there was the same number ofrehild families).

A large amount of expenses can be linked to reigeel illegal immigrants, while
the majority of income is created mostly by theome of qualified legal immigrants, and that
is the reason why there is always a positive mignabalance of legal immigrants (primarily
if we do not take refugees into consideration) mekica. Obviously, with the help of special
migration programs, highly qualified immigrants eamand through high income and taxes
positively influenced the migration balance. Queadlif Asian immigrants also positively
influence the migration balance (there is mainligigher number of them among the Indo-
Chinese).

Migration taking place in 1973 and 2006 from Afriaad Asia to Western Europe
according to the set criteria differs in all poifitsm the American one; therefore the fiscal
balance was negative — except the United Kingdothlietand, which showed a considerable
difference. Firstly, the unemployment rate in tloairtries of the continent grew in the long
term, while the employment was at a standstillit@rew very slowly. Family members of
former migrants, refugees and illegal immigrantsvad on a large scale to this state of the
labour market — these groups formed a bigger gahesimmigrant group. Low qualification,
insufficient language knowledge in most cases ditimeet the needs of the labour market.
Open and vast American system of social benefitis minimal restrictions was accessible to
everyone. A very frequent phenomenon was thataditional families the women did not
work, they raised children, whose number exceedechany cases the average number of
children in families of the home population.

In 1990 in Germany, France and the Benelux state$ ia Scandinavia the
unemployment rate of immigrants coming from cowstroutside the EU grew higher and
higher, in many cases it was twice or three timghdr than the average unemployment rate
in the country (in the countries of the contindre tinemployment rate was mostly two times
higher than in America), while their unemploymeaiterfell 10-30 % behind the average. On
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the revenue side of the migration fiscal balansegtgaid by low-income groups are to be
found, while on the expenditure side the amounnohey paid to the unemployed, children,
social benefits and social service for their mathgaid maternity and parent leave, children
social benefits, benefits on housing, education teealth care). Apart from that, costs on the
expenditure side are increased by expenses onnprssowhose major part is formed by
immigrants. It is true that the majority of immigta from outside the EU countries cannot
stand up for their position when compared to migratvithin the EU countries. Immigrants
from the EU member states are mostly similar to Hwne population, taking into
consideration indexes of unemployment, employmesducation and birth rate, the
differences are not significant. Therefore mignatathin the EU will have a slightly positive
growth. Certainly, highly qualified labour force eypting in the EU member states and its
migration realised by incorporating via specialgreams on work and life abroad — support
programs similar to those in America — has a charaxf positive growth. The problem is that
the on-going migration during the past decadesesgmts only a tiny part of immigrants
nowadays. Furthermore, some of the above menticfechs typical for African or Asian
immigrants does not imply on the others from ott@muntries. Therefore their balance could
be positive (e.g. the Chinese)

After 1973 within the framework of migration in Wes Europe, Great Britain and
later Ireland (it became a popular destination ifamigrants at the end of millennium)
showed significant exceptions. Immigrants to GiBatain around the half of the nineties
migrated because of work migration, and employndaté about ethnical groups do not differ
from the home populations, while their qualificatitevel is often higher than that of the
home population. Apart from that, Britain was thdydbig member state, which after joining
the EU in 2004 after widening the EU, opened i®la market to the new member states, but
did not open its social system to immigrants frdme hew member states. This fact still
positively influenced the fiscal balance. The ativof new employees helped to limit
inflation, while indexes of revenue and employmehthe local inhabitants did not show
significant decrease. The reason for this is thagtrof the immigrants belongs to the category
of young people (to 35 years), which representdifgchlabour force without maintenance
obligation, while their employment and unemploymeot not differ significantly from the
British average and their access to social besgfitem is largely limited (after months of
proper employment only 12 of them were entitledniake use of most of the social
programs). It can be generally said that Britisimigration fiscal balance is positive, but not
with every ethnical group. For example, the abowntioned does not imply at all on the
Muslim population coming from the Indian subcontihei.e. the Pakistani and the
Bangladesh. Budget balance of the Pakistani and#mgladesh heading to Great Britain is
strongly negative (on the other hand fiscal balameger the influence of other immigrant’s
positive).

Conclusion

The aim of this study was to find out whether ip@ssible in the United States and
the EU member states to compensate population agyto increase the number of
inhabitants in productive age by increasing the lemof immigrants. Migration can
significantly weaken the economic burden of agihthe fiscal balance is positive and if it is
connected with further steps of economic policymgarily on the labour market and with a
reform of the retirement system. (Cameron, 199&)rddion is at a standstill, does not create
new working places on the labour market, does notease the employment by itself and
does not improve the proportion between the depended independent individuals. In
countries with a fast growing population this canbe changed without a reform of the

32



retirement system, as immigrants would have toesgmt at least one third or a half of the

total number of inhabitants, which is unacceptable.

Immigration can be a contribution only in that cadeen it is linked to reforms of
the labour market and reforms of revenue/expenstgeaetirement system, whose goal is to
stop deterioration of the situation of public exgiture, re-evaluation of state expenses on
retirement pensions. While in the United States #nedEU member states the need for a
reform of the retirement system is obvious (the mguestion remains when and to what
extent), because countries with high unemploymaita, with employment at a standstill, are
dependent on that (in years 1990 and 2006 maimbeticontinental countries — Germany,
France and lItaly, together with Belgium and Greedt®migration together with reforms
weakens the burden of public expenses of the statein long-term horizon positively
influences the growing burden coming from the pplecof solidarity with aging population
but only if the fiscal balance is positive. (VéghpWachova, 2013)

That means that the amount of taxes and transfgmeuis paid by immigrants
exceeds the amount of money paid to them by the stahe form of benefits, social service
and goods. Fiscal balance of the performance ofigrants on the labour market, their
income and social care depends on the consumption:

1. The most important thing is whether the demandnvork force on a given labour market
meets the supply of labour force of immigrants. Kbg question is what kind of labour
force with what kind of qualification comes to whad of labour market. If the supply
suits the demand in quantity and quality, mosthef immigrants find jobs; they become
tax payers, which help to improve the fiscal batario some extent. If not, those
immigrants or home population become largely uneygd and become dependent on
social benefits, so public expenses connected thihgrow and that leads to worsening
of the fiscal balance.

2. The system of state social benefits and servicesaherucial meaning also in western
countries, together with the accessibility of imnaigts to obtaining them. In the case of a
wide social system of a country, poor immigranigesent a burden for tax payers if the
accessibility to state social benefits is not ledit

3. The situation on the labour market and social comgion can be significantly
influenced by the structure of immigrants. In cactien with the future of labour force,
mostly when speaking about special positions, ¢eigain that they will find work, while
refugees, who come as a part of family integra#iod illegal refugees who do not reflect
the needs of the labour market, do not solve firmmesues and are therefore less likely
to find work.

4. Productivity of immigrants on the labour marketeithincome and social consumption
largely depend on their qualification and langu&gewledge. Highly qualified people
look for work more easily, have higher income, Iseirt consumption of social benefits is
lower and they can pay higher tax. Low level of Ideation, host country language
ignorance create a better chance for immigrantbelmome unemployed, if they find
work, then only with lower income and so their papation on social benefits and on
burdening public expenses is greater.

5. The country of origin and cultural and social norcas considerably influence the fiscal
balance. If many immigrants, who are typical fog bamilies, move to a country while
women are mostly housewives looking after the fgntilen in countries with a low birth
rate a reform of social benefits is necessary.

On the basis of the above mentioned determinersansidering the most beneficial

fiscal balance with the aim to maximize economindfis for the host country the following
political components can be suggested:
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= It puts work migration into foreground, and withthat supports migration of more
qualified labour force, but does not forget aboomigrants with lower qualification, in
case there is demand for them on the labour mddtkerwise they enter the country
illegally and will also work that way). Stronglyjeets illegal immigration, lowers the
number of refugees, within family immigration supigoimmigration of the closest
family only (husband, wife, children.)

= It limits — at least partially or temporarily — tlaecessibility of immigrants to the social
system.

= In case of application for a refugee status itdiesiurgently, looks after realisation of the
decisions, during the process partly opens theulabrarket for the applicant and requires
a partial fee to cover necessary expenses on livingannot frustrate the applicant by
banning him from work and by covering all his expes on living or by high social
benefits.

We can claim that the on-going economic reformsvastern countries (e.g. the
French retirement reform, the German reform ofiéilibeur market) and creation of immigrant
policies, economic benefits of migration to deceepsoblems caused by aging are positive.
Slow speed is typical for them, accompanied bystasce of inhabitants and fear of the
consequences of political decisions. The directsooorrect, but sometimes the speed is not.
Furthermore, problems with applying the law canuocalong with breaking the immigration
laws and a series of repeated amnesties are gacoticat examples of that. Faster speed and
prompt decisiveness are expected from the politgcia
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ESte zaiatkom roka som napisala recenziu gehnicu ,Europske pravo“ od autorov
JUDr. Rastislav Funta, LL.M., JUDr. Stefan NebesMyE.S. a Bc. Filip Juri$, ktora mala
vel’ky ohlas i v zahragi a preto chcem pouk&zaa d’alSie nové nadvazujuce dielo autora
JUDr. Rastislava Funtu, LL.M. s nazvom ,Eurépskévor— otazky a odpovede*.

Autor zur@il svoje vedomosti z postgradualneho Stadia  Eurépsk
Medzinarodného a Ustavného prava na Andrassy GRalatschsprachige Universitat v
Budapesti (ktoré bolo realizované v spolupraci svehzitou Ruprechta-Karla v Heidelbergu)
a taktiez doktorandsky Studijny program ,teoretigikvni vedy“ na Pravnickej Fakulte
Karlove] Univerzity v Prahe. Svoje odborné skuséingdskal pdsobenim v najide]
eurépskej mediélnej spalnosti, prestiznej talianskej konzultingovej sgolosti, spolupracou
s College of Europe a Europskou Komisiou (Genergahmitd’stvo pre vnutorny trh a sluzby
- DG MARKT, Generalne riaditistvo pre hospodarskuta¥ - DG COMP).

Treba poukézana skuténog’, ze Eurdpska Unia (EU) sa vySe polstteasiluje o
doraz hibSiu integraciu. Dnesdna EU séomn obyvatéstva okolo 500 miliénov je aj v
doésledku toho ov@a bezpénejSia a vplyvnejSia ako bolo pévodné Eurdpske tdarske
spolatenstvo (EHS). Snaha EU o vytvorenie $irSieho vmito trhu bola motivovana rastom
europskej prosperity a konkurencieschopnosti. Idgpolaenstvo hodnoét, kde je rodinou
demokratickych eurdpskych krajin. Aj pret@add moZznosti spoluprace medzi narodmi
Eurdpy, pri sdasnom reSpektovani a zachovavani nasej rozmanii@dtiako sa uvadzad.

6 (1) Zmluvy o Eurépskej unii je ,Unia zalozend masadach slobody, demokracie,
dodrziavanialudskych prav a zakladnych slobdd a pravneho Stéré su spoléné
¢lenskym Statom.”

V poslednom obdobi EU prechadza hlbokymi a rozgiahzmenami. Predstavuje
najvasiu svetovu ekonomiku, jej ¢bnia tvoria najlukrativnejsi svetovy trh, a na aék
hodn6t indexu Global Competitive Index ma najviacdstapcov Vv rebéku
najkonkureginejSich krajin sveta. Napriek tomu je stale v krizak ako sa vyjadril americky
miliardar a finaknik mafarského poévodu George Soros, ,Zijeme v dobe w&gja
ekonomickej krizy od 30-tych rokov 20. stdia' a turbulencie, ktorymi prechadza EU
prevysuju pad americkej investie] banky Lehman Brothers. Napriek tomu sa eurdpske
pravo stalo pevnou gas’ou nasho kazdodenného Zivota a rozhodnutia brigjets&Sinérie
maju bezprostredny dosah na kvalitu Zivota naskysht

Celkova Struktara EU a jej pravneho poriadiastokrat vyvolava obraz zlozitosti a
komplikovanych postupov. Predkladané dielo reflgktaktualne zmeny v oblasti EU a jej
pravneho poriadku a snaZi sa prezentasastokrat zloZita problematiku eurépskeho prava
jednoduchym a v celku zrozumiliteym spdsobom. Ma preto za Eiebjasnf otazky
eurdpskeho pravneho poriadku, a tym vyraznou mipr@pi¢’ k odstraneniu nezrovnalosti u
obtanov Unie. Pokifiide o obsahov( stranku, predkladané dielo pokohlasti zo zakladov
a pravomoci EU; in&titucionalny systém; pravny pddk; judikattru Gniovych stdov; pravo
vnutorného trhu; hospodarskuwaa, adl’.

Dielo obsahuje okrem uvedeného i 10 sad testovdéaada po 40 otazok) v
anglickom jazyku. Doba rieSenia 1 testu (40 otadmk)nemala presiahiu30 minat. Ako
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uvadza autor, clem je, aby si vSetky subjekty preverili odborfioako aj prehad
o Europskej unii, hlavne Keprejavia zaujem.

Kniha je utena predovSetkym Studentom pravnickych fakult, odiikom z oblasti
europskeho prava, pravnikom ako aj odbornikom vs&isich odboroch, ako je politologia a
eurdpske Stadia. Posluzi aj tym, ktori si chcu mg$Svoje poznatky o Eurdpskej Unii, jej
Struktare a fungovani..
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